6.1   Group A    In regard to public relations strategies, resources and fund raising, the recommendations are;

	ITEM                           RECOMMENDATION                                                     IMPLEMENTATION

	The Centenary Launch
	Official kick-off date is August 7, 2003.

“Legacy Cities” should each consider a kick-off event on this day.
	A.1 D.C. Committee and Smitty.

A.1-4 Each legacy city has to investigate and discuss two sets of 

           Meetings, one on December 16 in NY and the other in April. 

           During the meetings the chairs of the legacy cities 

           committees will hammer out specifics of the launch and will  

           discuss the overall program.

A.4 Get recommendations for media contacts in NY.

	
	A.1 A Congressional resolution on the Centenary is on  

       the  works.
	

	
	A.2 Cities’ mayors should declare a “Bunche Day” on 

        this occasion.
	

	
	A.3 Involve national and international figures.


	

	
	A.4 Involve media  (it was suggested to invite  

       someone to be part of the committee).
	

	Information/Press kit package


	A.5  Get the New York Times and other newspapers 

         to publish op-ed pieces on Bunche.
	A.5 Secretariat to develop a public relations plan.

	
	Create an information/press kit package which should include:
A.6 Quotes from Bunche, writings, and headlines that  

        involve Bunche’s activity.
	A.6   The Secretariat has a collection of short Bunche quotations 

        originally prepared by his staff at the UN. This will be 

        augmented by the secretariat with quotations from his writings.

	
	A.7  2-page fact sheet.


	A.7   Secretariat’s responsibility.

	
	A.8  An audio clip.


	A.8  Secretariat’s responsibility. Bill Greaves.

	
	A.9  A photograph that will be used nationally and  

         identified with the Centenary (suggested picture  

          on the cover of PBS video)
	A.9   Prepare copies of it and make a PdF file available on the web  

         site.

	
	A.10 Funding is crucial, and hardly exists.


	A.10 Each group to step up efforts.

	
	A.11 Produce a CD/floppy disk that has templates on 

         it, graphics, and posters.   This will help local 

         groups to organize events.
	A.11 The secretariat will distribute templates.

	Website
	A.12 Need to establish a web site protocol. Introduce 

          more keywords and make it more user-friendly, 

          especially for children.
	A.12Joshua Dubois will discuss matter with webmaster.

	
	A.13  Create a “How To Guide” for institutions. 

           Should include suggestions on how to organize  

           an event locally, who to contact, etc.
	A.13 Secretariat’s responsibility.

	Public relations
	 A.14  Appoint a PR expert to IMG. He will contact 

            people in public relations and develop and  

            direct a media plan.
	A. 14 IMG to brainstorm on 16 December.

	
	A.15  Contact a PR firm that will do a pro bono work 

           on the project.
	A.15  IMG to brainstorm on 16 December.

	
	A.16  Each legacy city should invite a PR expert to be 

           part of their committee.
	A.16  Each legacy city to investigate.

	Exhibits
	 A.17  Goal is to establish and exhibit of photographs, 

           Bunche memorabilia and other materials. 

           Should be made available to travel to legacy 

           cities.
	A.17  Urquhart, Weiss. Each legacy city should determine early in 

          2003 whether they should be able to order a copy of the 

          exhibit.

	Fundrasing
	A.18 Prepare a 6-7 minutes fundraising video.
	A.18 Greaves is creating the video, and Smitty is in contact with 

          UCLA.

	
	A.19  Invite business people to be part of the RBCCC 

         (it was suggested to contact Arthur Black of 

         Home Depot).
	A.19  IMG to brainstorm on 16 December.

	
	A.20. Create a list server to show information and to 

          avoid overlap.
	A.20. IMG to brainstorm on 16 December.
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